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ABSTRACT

Today, digital marketing has created a dramatic upward trend in business relationships.
Prevalence of coronary disease increased this trend and inevitably, the exchange of many goods,
including agricultural products, done electronically. The purpose of this mixed-method research
(qualitative-quantitative) is to identify and analyze the factors affecting the digital marketing
development of agricultural products in Kermanshah province. The study population consisted of
experts, stakeholders and producers in the agricultural sector who are active in the field of digital
marketing (29 people). Data were collected using a semi-structured interview and a questionnaire.
In order to analyze data, content analysis and fuzzy were used. Findings showed that 14 factors
affect the development of digital marketing that the first to third priorities are: training and
improving the digital marketing environment, providing the necessary facilities and infrastructure
and developing legal frameworks. The findings of this study can provide appropriate solutions for
the development of digital marketing management of agricultural products.
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Extensive Abstract
Objectives

The spread of the corona virus is one of the most universal phenomena in human history, the
dimensions of which have affected all people on the planet. Panic over the outbreak has left many
economic activities in a coma, and estimates suggest that the shock caused by the disease is far
greater than the major economic crisis of 2008 and could go a long way. To change economic
thinking . While digital marketing was growing at a steady pace, the Quidd 19 outbreak
unexpectedly boosted its uptrend, with people quarantined at home, rapidly changing behavior
toward digital operating systems, digital media, and digital content. Followed.One of the
dimensions of the digital revolution is the development of information and communication
technologies that has had a great impact on the production and sale of agricultural products.
Advertising in digital marketing is very flexible in nature and can be tailored to the needs of
different customers, and marketing activity in the digital space is significantly wider and more .
Therefore, the present study is one of the first researches in the field of marketing of agricultural
products in the context of the Corona epidemic. In this study, considering the importance and
sensitivity of the issue and also the profound effects of this crisis on society's behaviors, it was tried
to identify the factors affecting the digital marketing of agricultural products using the integrated
method (qualitative-quantitative) in order to develop and manage properly. Virtual marketing of
agricultural products has taken a step.

Methods
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In terms of applied purpose and paradigm, the present study is a type of qualitative-quantitative
mixed research with an exploratory approach. In this study, the fuzzy Delphi technique method was
used to achieve the research goal. This method can lead to near-realistic results by using fuzzy
numbers instead of definite numbers. Therefore, in order to implement this method, two steps were
designed. In the first step, due to the lack of rich literature and theoretical model in the field, using
Delphi method and semi-structured interviews to identify and extract the factors affecting the
development of digital marketing of agricultural products. After extracting the key factors and
variables, in the second step (quantitative phase of the research) a questionnaire was designed
based on the results of the first step and the importance (weight) of each factor was determined to
analyze their effectiveness. The study population in the first phase of this study was 29 agricultural
business owners in cyberspace who were selected using criterion sampling. In the second phase of
the research, which included fuzzy key factors, the community consisted of 11 subject matter
experts.

Results

Based on the findings of the first phase of Delphi, a total of 213 key sentences were identified.
These keywords were then reduced to 72 themes, resulting in 21 key concepts or variables. 21 The
main variable or concept obtained in the first stage was provided to the experts in the subject of
digital marketing of agricultural products and they were asked to determine the importance
(weight) of the importance (weight) of any of the factors using the Likert scale (very low to very
high). Then, the importance of variables or effective factors was obtained based on the steps of
fuzzy number conversion and the amount of probable factors was categorized. Then the possible
factors whose importance was "very high" and "high" (above 50%) were separated. Therefore, the
factors of training and improving the digital marketing environment with an average of 0.98 was
recognized as the most important influential factor. After that, the factors guaranteeing the quality
and authenticity of the product, the availability of the necessary facilities and infrastructure, and the
formulation of legal frameworks with a significance of 0.96.

Discussion

The purpose of this study was to identify the factors affecting the digital marketing of
agricultural products in the corona from the perspective of activists in this sector. According to the
results, 14 factors are influential in digital marketing. In the following, the most important
influential factors will be described. Identifying and improving the digital marketing environment,
which includes such things as informing the public, educating from an early age, educating through
the mass media, educating media literacy, and informing the buyer, is identified as the first factor
influencing digital marketing. . Guaranteeing the quality and authenticity of the product, which
includes such things as paying attention to product quality, product authenticity certificate and
guaranteeing the return of poor quality product, are other important factors in the development of
digital marketing. In fact, the more a producer or seller offers their product with a long-term
guarantee and better quality, it will surely attract more customers and make the digital marketing
space of agricultural products more prosperous. Providing the necessary facilities and infrastructure
in relation to the digital market, which includes items such as banking services, smartphones,
telecommunication towers, infrastructure and transportation system, as another influential factor,
plays a very important role in They play digital marketing. Another factor influencing digital
marketing in this study is the development of legal frameworks. And other matters that were
included in the subsequent importance of this research. Given the above issues, Felda recommends
that the government, by creating guidelines and legal frameworks, explain all issues in a
transparent manner in order to prevent the entry of profiteers and fraudsters. Also maintain digital
marketing security with the necessary oversight and legal action to protect the privacy of
individuals' personal information.
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