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ABASTRACT

In today's competitive world with different types of products, the success of any product in sales
requires that the packaging and appearance of the product can establish an effective relationship
with buyers and provide the customer's attention. Considering the role and importance of
packaging in consumer buying behavior, the purpose of this study is to investigate the effect of
packaging dimensions of agricultural products (packaging design, font type, packaging color,
packaging materials and printed information) on consumer purchasing intent. The type of research
is applied in terms of purpose and descriptive-correlational in terms of the nature of the method.
The statistical population of the study includes consumers of packaged agricultural products (food).
According to Morgan and Krejcie table, 384 people as a sample size by simple random sampling
method (available) who referred to two convenience stores in Ardabil (food purchase). They were
elected. Data collection tool is two standard questionnaires (Belo and Lachan (2012) that validity
has been confirmed using face validity and its reliability has been confirmed using Cronbach's
alpha. Data analysis has been performed using Spss2land PLS software. He said that color
packaging, design, font type, quality of packaging materials and printed information have a
significant effect on consumer intention to buy, and among the dimensions of packaging of
agricultural products, color and packaging design have the greatest impact on consumer intention.
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Extended Abstract
Introduction

According to the Food and Agriculture Organization of the United Nations, about a third of the
world's food production for human consumption (about 1.3 billion tons) is lost or wasted. From this
organization's point of view, any change that reduces the economic value and nutrition of the
product is considered a waste. The role and place of packaging in the system of supply of healthy
agricultural products may be summarized in four important areas of food security, increasing value
added, reducing waste, and saving energy, which is closely related to a strong economy and a
strong link with health. They have the production of food and its products(Tajeddin, 2019).

In the increasing competition of global markets, the need for product promotion is effective and
product packaging as a means of communication with the brand is more important (Abdalkrim,
2013). To strengthen their competitiveness in domestic and foreign markets, companies have been
paying attention to packaging for the past few decades and use design, graphics, colors and the use
of appropriate packaging materials to increase their share of competitive markets (Movlaei, 2014).

The importance and position of packaging and place of production in the sale of agricultural
products is increasing every day. Despite the importance of this issue, due to insufficient attention
of many producers to the proper packaging of agricultural products have not been able to achieve
their true position in the markets (Alavi & Mousavi Haghighi, 2017: 43). Consumer behavior as
one of the most important research topics in the field of marketing has always been studied by
various researchers (Srivastava, 2010 & Barmola). In addition to being affected by various
demographic, cultural and social variables, consumer behavior is also affected by the marketing
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variable (Kotler & Keller, 2014). One of the most important marketing variables is the product
element, of which product packaging is a part (Alave, 2007). Packaging is a new dimension of
competitive differentiation (Chernev, 2019).

The consumer buying process depends on several factors including price,packaging,sales
promotion and previous experience. Consumers' intention to buy is people's perception of the
performance of a product and whether customers are willing to buy more than a particular
organization or reduce their purchases (Samadi, 2009: 76). Attitude is also an emotional, positive
or negative state about an issue (Nori et al, 2013). Factors affecting the consumer's purchase
intention, such as brand image, packaging, and peer experience. Customer buying intent helps
marketers predict future consumer behavior and develop appropriate marketing strategies. Thus,
marketers aim to reinforce consumer buying intentions that directly affect the actual behavior of
consumers (Morwitz et al, 2014).

Research Method

The data collection required for the research was done in the field and by distributing a
guestionnaire among customers who went to two welfare chain stores in Ardabil to buy the
required agricultural (food) products. The type of research is applied in terms of purpose and
descriptive-correlation in terms of the nature of the method. And because of the use of the
guestionnaire is a quantitative research. The statistical population of the study includes consumers
of packaged agricultural products. According to Krejcie and Morgan table, 384 people were
selected as the sample size by simple random sampling method (available).

Structural Model Fit

Two criteria R? and Q? were used to evaluate the fit of the structural model. The coefficient of
determination indicates the effect that an exogenous variable has on an endogenous variable and is
a criterion used to connect the measurement part and the structural part of structural equation
modeling. The higher the value of R? for the endogenous structures of a model, the better the fit of
the model. A value greater than 0.7 indicates a strong effect of the exogenous variable on the
endogenous variable (Davari & Rezazadeh, 2014).

Criterion Q?

The Q? criterion determines the predictive power of the model. In terms of intensity of model
predictive power for endogenous structures, the higher the calculated value of Q? than 0.2, the
higher the model predictive power will be. In Table 3, both criteria R? and Q? have acceptable
values. A criterion called GVF is used to check the overall fit of the model. Considering the three
values of 0.01, 0.25 and 0.36 which are weak, medium and strong values of GOF, respectively
(Wetzels et al., 2009) and the value obtained for GOF (0.541) can be The overall fit of the research
model confirmed

Table 1. Criteria R?, Q? and GOF for structural Model Fit

Latent Variable AVE R? Q? GOF
Packing Color 0.511

Packaging Design 0.541 0.254 .0.525 0.581
Print Information 0.513

Packaging Materials 0.595

Font Type 0.564

Consumer's Purchase 0.524

Intention




Discussion and Results

The purpose of this study is to influence the dimensions of agricultural product packaging
(packaging design, font type, packaging color, packaging materials and printed information) are
intended for the consumer to purchase. The analysis performed in this study showed that the
packaging and the information provided on the packaging design have the most important role in
the intention of the consumer to buy. The results showed that the dimensions of packaging of
agricultural products has been able to well predict and explain the consumer's intention to buy. In
other words, companies that have careful and prudent planning in the production and packaging of
agricultural products in the long run - can achieve better performance by gaining a competitive
advantage among competitors, and this competitive advantage leads to increased sales over time.
Based on the results obtained from the research model, the dimensions of packaging of agricultural
products have a direct and positive effect on consumer intention to buy, and among the dimensions
of packaging, the effect and role of color, design and print information on packaging on consumer
intention Moreover, spending time and money on implementing, implementing, and sustaining
packaging improvement programs can stimulate consumer purchasing intent.

These findings can help businesses increase their market share and competitors through unique
and eye-catching agricultural packaging designs while helping to increase sales to current
consumers by penetrating new markets.

The main difference between the findings of this study and previous studies is the analysis of
the effect of food packaging dimensions on the consumer's purchase intention. The research results
support the view that packaging is not limited to the packaging of a product. Rather, all packaging
elements play a key role in advancing the consumer's purchase intent. Therefore, marketers should
focus more on the dimensions of packaging in order to stimulate the consumer's purchase intention.
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